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RECESSION SHAPES BIYANI’S BIZ PLAN

Kishore Biyani’s Future Group has not only learnt the recession lessons but has also decided to imple-
ment them for shaping business strategy. India’s largest retailer has decided to rejig its operations to just
six large formats — Pantaloons, Big Bazaar, Food Bazaar, Central, Home Town and eZone.

The Future Group has also merged operations of more than its dozen-odd smaller formats such as Depot,
Lee Cooper, Fashion @ Big Bazaar, Blue Sky, Dori, Ethnicity, aLL, Celio, Staples and Navras. It has de-
cided that going forward, it will expand these ventures primarily through the shop-in-shop route and not
stand alone stores. This will also be the case for forthcoming specialized formats.

CREDIT RATING SYSTEM CAN
HELP IN FASTER DISBURSAL
OF CREDIT TO SMEs

The inability to access timely and
adequate finance — am major
bottleneck in SME development
— is what gave rise to a path-
breaking measure in the form of
credit rating schemes. Launched
simultaneously in 2005, CRISIL
and SMERA are the two promi-
nent credit rating agencies for
SME:s in India. Since their incep-
tion, both CRISIL and SMERA
have worked with the primary
objective to provide ratings that
are comprehensive, transparent
and reliable and would facilitate
greater and easier flow of credit
from the banking sector to SMEs.
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