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MWindow display is the fine art of dlsplaylng

‘store merchandise in the store window, Win

‘dow display is emerging as the new mantra in i
iDone properly, window display can attract!
‘mare customers than a hoarding or a televi-
“izion advertisement. Moreover, it can attract:
;the right kind of customers. In other words, ;
swindowy display acts as a filter. Only those:

Eretail and is fast changing from a dull, uninter-
-esting exhibition of wares in the store window:
1o a dynamic fomn of advertising. Retailers are;
recngnlzlng the importance of window display !

‘as the first point of contact between the store:

ra critical tool of marketing, however, in India, it
.|s still an emerging concept.,

5 Importance of window display

‘all about to the customer,
swhether the customer will wealk into the store ar!
sevalke awway from it It is an effective tool to use:

when the image of the store needs fo t:ue i

ichanged YWindow display can be used as a:

rmeans to portray seasonal merchandise, Wm—

;duw display can convey what age group Drll
Hincorme group of custormers the store caters to, &
; iithe store or not, Hence, window display also!

L With the rising level of economic growth in the &
-country, the level of disposable income of the!
‘customers is rising. This has, in turn, led to
‘tough campetition among the retailers. In this!
‘cut-throat competition, those retailers win wha
‘are ahle to attract and sustain the attention of :

‘the customers, Unigue and effective window |
fdisplays play an important rale in this regard. It
5|s essential for all kinds of stares in the mudern
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rand the customer and a chance to create the |;customers enter the store who have a fair:

‘most critical first impression on the customer, |:idea of what products it stocks and are inter-:

’Develnped countries ook at window display as | 'Ested in buying therm. A lot of time and en-:

cergy of the salesmen is saved as they need:

- inot concentrate on customers who might not:
' 'he potential buyers, :

! Sindow display makes the decision making:
Miindowe display is more than just a display ngi
swares, It is a unigue form of advertising. As
stated earlier, it is the first contact paoint be—§§
tween the store and the customer. It defines @
ithe store and gives an idea of what the stare is
It determines'g

‘process  of the customer rather simple.:
Based on the window display, the custumer;
ican easily decide whether he wants to enter

helps the customer by preventing unneces-:
‘sary consumption of energy and tme, There'
‘iz no substantive evidence to indicate that
iwindowy display leads to an increase in sales. |
‘However, a number of cases have heen!
‘noted wherein customers have undertaken:
fimpulze buying under the influence of attrac-!
itive windowy display. i
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© Creativity plays a very important role in window:
rdressing, hut at the same time, business acumen is:

itracts customers, rather than looking like a piece of;

‘art. The window display designer should design the
windowe in the best way possible within the budget:: . . :
fixed for the same by the retailer, Retailers in devel-i /A simple and uncluttered display would be:
ioped countries spend large amounts on window dis-:

sithetically appealing as compared to a I:Iutteredé

gplays, but Indian retailers lag behind in this respect.

Emerging trends

‘customers, One of these concepts is the use of:
ssmell. In biscuit and cake shops, the windows are:

‘rmotion to attract customers,

‘existence. These professionals wark full-time With'
Iarge business houses, while they work on a con-;

,tractual basis with small firms. The wark of a
window display designer requires a lot of
‘creativity and a good aesthetic sense as well
-as patience, hard work and a fair idea of mar-
ket trends and customer behavior. Moreover,
:they should also possess a good flair for com-
‘munication as they are required to communi-
‘cate extensively with store managers and
iowners regarding the image they wish to por-
‘tray through the store. Knowledge of fields
:such as graphic design, fine arts, construc-
‘tion, carpentry, architecture and lighting is an
‘added advantage for a window display de-
‘signer.

- Conclusion

Window display is being largely accepted as
;a marketing tool for attracting potential cus-
‘tomers, though it is still an emerging concept
'in India and other developing countries. An
expert window display designer can make the
window display more effective than any fomm
‘of advertisement. The following suggestions

: i The display should be r
Window designers are now experimenting with con-:

‘cepts to try to attract and hold the attention of the :
' :Bright lights can be made use of to make the:

crdisplay effective. Individual items in the display |

linked to nearby hakeries through pipelines, Wher- can be highlighted using separate lights, which |

‘ever a customer looks at the window display, the:iwould help in making the display mare forceful.

fragrance of fresh bakery products is released. Simi-i:

larly, apparel retailers are also making use of theiipmper color and shape co-ordination would go'

fragrance of freshly laundered clothes in designing: (3 1ong way fowards increasing the atractive-:

‘window displays. Some retailers are making use of; (eSS of the window display.

: EETI"IE window  display :
As mare and more retailers are realizing the impor-: imMatched with the other displays inside the:

tance of window display, a new class of profession-i Store. Moreover, it should be representative of:

als called window display designers have come into; ithe wares in the store.

‘can be made to increase the effectiveness of:
. sowindovy display. :
ralso required in order to make it effective, The win-:
‘doww display should be designed in a way that at-:: .
ucts, awindow display would be more effective:

Instead of a haphazard arrangement of prnd—i

if it is based on a certain theme.

much more effective and would be more aes-:

Lione.

[ | . :
—r— from time to :

time so as to avoid mono

should  he pruperlyi
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